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Executive Summary
Snowmass Travel & Tourism Trends
• In September, DestiMetrics-reporting lodging properties in Snowmass posted a 2.6% decline in room night Demand 

compared to last September. Room Supply decreased at a greater rate, however, dropping 5.3% Year-over-Year 
(YoY). As a result, lodging Occupancy rose 2.9% YoY to average 43.2% for the month.

• Average Daily Rate (ADR) increased in September, rising an impressive 25.6% YoY to reach at $316. This ADR 
growth was more than enough to offset the decline in Demand, resulting in lodging Revenue growth of 22.4% 
YoY to total $4.8 million. 

• Year-To-Date through September, lodging Revenue remains down by 4.1% YoY, driven entirely by the 8.2% YoY 
decline in Demand.

• Demand at Airbnb and Vrbo short-term rentals increased in September, rising 3.1% YoY. The number of Active 
Listings (Supply) declined by 6.3% compared to last year, resulting in Occupancy growth of 12.9% YoY to average 
44.6% for the month. 

• ADR among short-term rentals slowed, dropping 4.8% YoY to land at $484 for the month. This ADR decline offset 
the rise in Demand and yielded 1.9% YoY decline in Revenue to total $4.3 million.

• Year-To-Date through September, Snowmass short-term rental Revenue is relatively flat, down just 0.4% YoY, 
driven by the decline in Demand.

Note: Labor Day weekend fell in September this year compared to last year when it fell in August. This shift in date adds a strong late-summer travel weekend to this 
month’s Year-over-Year comparisons.

Source: DestiMetrics, AirDNA 



Mountain Town Trends

Regional Insights – September 2026
West Region Mountain Market Summary 

• “Economic pressure is building on consumers, with confidence at a 12-year low and travelers up and down the price 

spectrum feeling the pinch. Reservations are focused on value opportunities, off-peak days and months, and shorter 

stays.”

• “September occupancy was up 6.4% YOY. The ADR for the same period was up a considerable 9.6% to $403. The solid 

increases in both rate and occupancy combined for a strong 16.7% gain in RevPAR at $216.”

• “Summer is going to end as predicted, with a revenue bang as fall continues to dominate the season. Summer occupancy 

is up 2.0%, ADR 6.0%, and RevPAR 8.2%, with all metrics gaining in all months except for a small occupancy loss in 

August.”

• “Winter season is more than struggling. Bad memories of last year’s snow are combining with strong economic headwinds 

to push occupancy, ADR, and RevPAR all down from where they were last month. Though still early, the 8.3% drop in 

YOY occupancy, 1.4% YOY gain in rate, and 7.0% decline in RevPAR are cause for concern, even at this early date.”

• “Those Winter 26/27 numbers compare poorly against the average of winters following the five worst snow years since 

2005, which were all up as of this same time.”

Source: DestiMetrics (10/13/2026) 



U.S. Market Review



Macroeconomic Review

AI Spending Boosts Growth, While 

Inflation Pressures Travel

• “Strong AI spending and a rising stock market are 

boosting economic growth.”

• “By our estimate, about one-quarter of current 

economic growth is directly or indirectly tied to the AI 

boom. AI spending and stock market wealth gains 

each add about 0.3% points to GDP growth this year.”

• “We expect CPI inflation to average 2.6% next year, 

down from 3.4% this year, driven mostly by the AI 

buildout and higher gasoline and diesel prices from 

the wars in Iran and Ukraine. Fading tariff 

passthrough should ease some of that pressure.”

• “Fuel costs feed directly into airfares and the cost of a 

road trip, and persistent inflation erodes the 

discretionary budgets that leisure travel depends on.”
Source:  Tourism Economics and Oxford Economics (October 2026) 



Macroeconomic Review

Rising U.S. Interest Rates 

• “The 10-year Treasury yield, a benchmark for 

consumer and business borrowing costs, rose to 5.3% 

in early October, its highest level since 2007. The 30-

year mortgage rate climbed to 7.4%.”

• “Renewed US-Iran hostilities and higher oil prices have 

deepened inflation concerns, and we now expect the 

Fed to raise rates twice more this year. Investors are 

demanding higher yields in response.”

• “Heavy borrowing to fund the AI data center buildout, 
along with large federal deficits, adds to demand for 

credit, pushing rates higher.”

• “Higher rates raise financing costs for hotel 

development, acquisitions, and refinancing, and tighten 

household budgets through mortgages, auto loans, and 
credit cards.”

Source:  Tourism Economics, Freddie Mac, Federal Reserve Board, NBER, and FRED (October 2026) 



Macroeconomic Review

The National Unemployment Rate

• “Employers added just 41,000 jobs a month on average over 
the past 12 months, yet unemployment held at 4.2% in 

September.”

• “Labor supply is the main constraint. More restrictive 
immigration policy and an aging population are slowing labor 

force growth, while AI’s effect on hiring remains hard to see in 
economywide data.”

• “With little labor force growth, few new jobs are needed to hold 

unemployment steady. We estimate that break-even pace at 
just 25,000 jobs a month, and it will slow further next year.”

• “We still expect moderate economic growth next year. Stock 
market gains are supporting spending by wealthier 

households, but higher interest rates and inflation will slow 

real (inflation-adjusted) consumer spending growth to 2.0% 
next year from 2.3% this year. That puts pressure on travel 

budgets, especially for lower- and middle-income 
households.”

Source:  Tourism Economics and CNBC (October 2026) 



Travel Industry Review

Travel and Hotel Demand 

Continues to Grow

• “Hotel room demand is up 2.2% year-to-

date through September and rose 5.8% 

in September, according to CoStar-

STR.”

• “Short-term rental demand grew 8.1% in 

September, according to AirDNA.”

• “Labor Day fell on September 1 last 

year, so most of that holiday weekend 

counted toward August. This year it fell 

on September 7, moving the weekend’s 

travel into September.”

Source:  Tourism Economics, Co-Star-STR, Transportation Security Administration (TSA) (October 2026) 



Travel Industry Review

Airline Travel

• “Airlines are paying more for fuel and 

passing the cost on to travelers. US 

carriers spent 44.6% more on fuel year-

to-date through August, and airfares in 

recent months are 19.3% higher than 

years past (2023 to 2024 average), as 

measured by the consumer price index.”

• “So far, travelers are paying up. 

Passenger volumes are down just 0.8% 

year-to-date through September.”

• “Delta Air Lines CEO Ed Bastian said 

fuel costs pushed the industry to reprice 

quickly and that “the market has 

accepted these price points” (October 9 

earnings call).”
Source:  Tourism Economics, Bureau of Labor Statistics and Haver Analytics (October 2026) 



Travel Industry Review

Travel Outlook

• “Sentiment is weak, but travelers are still budgeting for trips. One-third of travelers (33.3%) say now is a good time to 

spend on leisure travel, slightly more than the 30.0% who say it’s a bad time, according to Future Partners’ latest survey 

(fielded in September).”

• “The gap narrowed from last month, and 53.5% of travelers say they are being careful with money, up from 46.2% a year 
ago.”

• “Travelers earning $200,000 or more are nearly three times as likely as those earning under $49,000 to say it’s a good 

time to spend on travel (50.2% vs. 18.5%).”

• “Group demand is holding up at the high end. At luxury and upper upscale hotels, group demand is up 2.4% year-to-date 

through August, according to CoStar-STR.”

• “2027 convention center and other group bookings are pacing 2.4% behind last year, based on our analysis with Granicus 

Destinations across more than 250 DMOs. With much of 2027 still to be booked, there is time to close that gap.”

• “Hotel bookings for November (+4.2%) and December (+6.7%) are running well ahead of last year, based on TravelClick 

data as of October 7.”

Source:  Tourism Economics (October 2026) 



Travel Industry Review

International Travel

• “International travelers are looking elsewhere. We now expect arrivals to the US to fall 1.6% this year, with Canada 

down 3.3% and overseas markets down 5.2%.”

• “Arrivals from Mexico are on track to rise 10.3%, with South America up 3.5%, and Emerging Europe up 1.0%.”

• “Had the US held its 2024 share of world travel spending (9.6%), it would have earned $42.6 billion more from 

international visitors across 2025 and 2026.”

• “Arrivals showed signs of stabilizing in September, with non-US citizen air passenger screenings up 0.9% from a year 

earlier, according to Customs and Border Protection. We expect a modest gain in international arrivals next year as 

Canadian and overseas travelers begin to return and gains from Mexico continue.”

Source:  Tourism Economics (October 2026) 



U.S. Short Term Rentals Review

Short Term Rentals Update September 2026

• “Demand growth in August looked weak (-2.5%), but we knew going into September that the calendar shift was the 

main reason. September’s +8.1% Demand growth was the highest since April 2025, but it, too, is largely due to the 

Labor Day shift. The encouraging news is that the two months combined grew 2.1%, the highest rate since 

October 2025. We expect the trend to continue through the rest of the year.”

• “September’s ADR growth (+7.2%) matched its World Cup peak. Even with August and September combined, ADR 

growth of 4.3% remains well above inflation and among the highest increases of the last two years.”

Key U.S. Short Term Rental Performance Metrics for September 2026
• Available listings reached 1.74 million, a 1.6% increase YoY

• Demand nights increased 8.1% YoY

• Occupancy averaged 53.6%, up 3.7 percentage points YoY

• Average daily rate (ADR) climbed to $254, up 7.2% YoY

• Revenue per available rental (RevPAR) increased 15.3% year over year (YoY) to $136

Source:  AirDNA (10/8/2026) 



U.S. Short Term Rentals Review

Short Term Rentals Booking Pace Update – Ski Markets

• “Although lead times have generally lengthened in the U.S., ski resort markets are a notable exception. We 

examined 23 ski markets in the East and West, looking at bookings made over the past year for December 2026 

through March 2027. Compared with the 2025/26 season at this point last year, median lead times have shortened 

by 11 days, from 176 days to 165 days for the 2026/27 season.”

• “Regular review readers will recall that earlier this year, a historic snow drought across the West ended the season 

early for many resorts. Ski markets usually enjoy a cluster of bookings made nearly a year in advance, as skiers 

who enjoyed their stay take advantage of repeat discounts or simply want to lock in a good experience for the 

following year.”

• “For the upcoming season, there have been far fewer of these reservations following the drought. This cushion, 

which usually gives operators peace of mind, is now smaller.” 

Source:  AirDNA (10/8/2026) 



Airport Metrics



Aspen Airport: Route Map

Source: Aspen Airport



Aspen Airport: Total Passenger Volume

**Aspen Airport was only open for 4 full days in May 2025Source: Airplanners / Fly Aspen Snowmass

Total Passengers

Month 2026 2025 % Change 2026 vs. 2025 2024 % Change 2026 vs. 2024

January 88,869 91,385 -2.8% 83,441 6.5%

February 88,815 88,140 0.8% 86,746 2.4%

March 93,810 101,865 -7.9% 93,710 0.1%

April 33,234 41,641 -20.2% 38,260 -13.1%

May 14,150* 3,526** 301.3% 13,081 8.2%

June 60,783 57,030 6.6% 57,464 5.8%

July 77,000 72,436 6.3% 74,416 3.5%

August 69,355 69,038 0.5% 70,733 -1.9%

September 55,880 56,186 -0.5% 53,577 4.3%

October 45,905 44,890

November 30,655 31,124

December 75,752 73,635

Year-to-Date 581,896 581,247 0.1% 571,428 1.8%

Total 733,559 721,077

*Note: Aspen Airport was closed April 23 – May 21, 2026



Aspen Airport: Passenger Volume Pacing

Source: Airplanners / Fly Aspen Snowmass
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Aspen Airport: Yearly Passenger Volume
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Denver International Airport (DEN): Route Map

Source: Denver International Airport



Denver International Airport (DEN): Total Passenger Volume

Source: Denver International Airport

Total Passengers

Month 2026 2025 % Change 2026 vs. 2025 2024 % Change 2026 vs. 2024

January 5,908,930 5,972,807 -1.1% 5,757,565 2.6%

February 5,745,132 5,633,766 2.0% 5,844,349 -1.7%

March 6,998,313 6,807,158 2.8% 6,879,553 1.7%

April 6,367,686 6,274,010 1.5% 6,586,563 -3.3%

May 7,212,119 7,113,812 1.4% 7,263,126 -0.7%

June 7,836,735 7,662,146 2.3% 7,606,224 3.0%

July 7,989,401 8,008,740 -0.2% 7,886,941 1.3%

August 7,417,471 7,512,614 -1.3% 7,408,539 0.1%

September 7,028,555 6,897,729

October 7,372,976 7,111,207

November 6,287,753 6,261,241

December 6,753,625 6,855,707

Year-to-Date 55,475,787 54,985,053 0.9% 55,232,860 0.4%

Total 82,427,962 82,358,744



Denver International Airport (DEN): Passenger Volume Pacing

Source: Denver International Airport
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Denver International Airport (DEN): Passengers by Month & Year

Source: Denver International Airport
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Denver International Airport (DEN): Passengers by Year

Source: Denver International Airport
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DestiMetrics Lodging Data









DestiMetrics – Occupancy (Historical & On The Books 

vs. 2025/26 Season)



DestiMetrics – Average Daily Rate (Historical & 

On The Books vs. 2025/26 Season)



DestiMetrics – Occupancy On The Books by Day



DestiMetrics – Occupancy On The Books by Week



DestiMetrics – Competitive Set Occupancy



DestiMetrics – Competitive Set ADR



Airbnb & Vrbo Short Term 
Rental Data



Snowmass Village’s AirDNA Geographical 
Boundary

Source: AirDNA
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Visa Destination Insights















Website Metrics



Top Pages – September 2026

Source: GA4

Rank Page Path and Screen Class Views
Active 

Users

Event 

Count

1 / 28,081 24,256 90,380

2 /winter/ 11,859 11,061 36,874

3 /specials/winter-flash-sale/ 11,084 9,505 33,841

4 /event/snowmass-balloon-festival/ 9,626 6,456 30,247

5 /specials/ 7,704 7,111 22,874

6 /event/snowmass-oktoberfest/ 5,571 4,470 17,574

7 /groups-meetings/ 4,634 2,872 12,292

8 /events/ 4,604 3,233 14,462

9 /snowmass-lodging/ 2,346 1,410 6,902

10 /science/ 2,251 1,550 7,536



Top Cities – January-September 2026

Source: GA4

Rank City Sessions Event Counts

1 Denver, CO 58,326 247,052

2 New York, NY 42,175 156,622

3 Los Angeles, CA 32,717 108,856

4 Aurora, CO 26,324 103,256

5 Chicago, IL 25,394 86,239

6 Houston, TX 24,162 83,150

7 Dallas, TX 15,776 56,737

8 Atlanta, GA 11,238 39,232

9 Austin, TX 9,645 33,350

10 San Francisco, CA 9,307 30,290



Top Channel Acquisitions – September 2026

Source: GA4

Rank Session Default Channel Group Sessions Active Users

1 Organic Social 53,577 47,526

2 Organic Search 10,355 7,087

3 Direct 8,859 7,689

4 Display 8,131 8,004

5 Paid Search 6,374 4,900

6 Referral 2,219 1,525

7 Email 1,846 1,761

8 Cross-network 1,807 1,439

9 Paid Social 1,507 1,308

10 Unassigned 621 544



GuideGeek Analytics – September 2026

Source: GuideGeek



Social Media, Guest 
Interactions, and Paid 
Marketing Campaigns



Facebook – Views, Content Interactions & Link Clicks
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Facebook – Content Interactions
2024 2025 2026
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Facebook – Visits & Follows
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Facebook Top Social Posts – September 2026

Source: Facebook

Date Caption Views Reach Reactions Comments Shares
Total 

Clicks

9/9/2026 Have you heard the big news? The Ice Age is coming back to Snowmass 75,125 51,877 673 43 49 2,254

9/22/2026 Happy First Day of Fall from a moody morning at the Maroon Bells 54,304 53,215 1,675 66 201 1,143

9/28/2026 The most colorful time of the year is back this weekend with the 24,863 16,817 200 19 29 711

9/16/2026 Some of fall's most iconic views are just around the corner, with peak 16,420 11,632 283 7 27 670

9/19/2026 Fall colors and the first snow on Mt. Daly 8,463 6,098 108 3 12 234

9/2/2026 The Jazz Aspen Snowmass Labor Day Experience is almost here! Music 8,335 5,949 102 3 10 197

9/30/2026 It’s September 25 and fall is in full swing in and around Snowmass 6,113 4,243 72 0 8 171

9/17/2026 Fall foliage update from Snowmass as of September 17, 2026  5,915 5,138 84 0 5 65

9/8/2026 It’s September, aka Snowmass Balloon Festival Month Mark your 3,194 2,511 47 3 7 31

9/18/2026 The best weekend of fall is almost here in Snowmass. Celebrate the 2,720 2,389 77 3 9 15

9/4/2026 Summer may not officially be over until September 22, but fall is 1,820 1,742 28 0 1 7

9/21/2026 WINTER FLASH SALE ALERT  Have you been waiting to knock 1,268 1,191 19 0 0 6

9/11/2026 The first leaves are starting to turn yellow and the air is getting crisp 1,194 1,081 33 1 4 9

9/15/2026 The countdown to winter is here! In celebration of the coming season 750 502 6 0 0 7



Instagram - Views, Content Interactions & Link Clicks
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Instagram – Content Interactions
2025 2026
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Instagram – Viewers, Visits & Follows
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will be unavailable, with reporting 

resuming in October 2026."



Instagram Top Social Posts – September 2026

Source: Instagram

Date Caption Views Likes Shares Follows Comments Saves Reach

9/23/2026 The most colorful time of the year is back this weekend with the 54,956 1,761 392 26 16 55 20,902

9/22/2026 Happy First Day of Fall from a moody morning at the Maroon Bells 42,230 1,202 129 58 15 30 31,583

9/2/2026 The Jazz Aspen Snowmass Labor Day Experience is almost here! 14,144 395 64 5 4 11 8,101

9/28/2026  SAVE & SHARE: a fall colors road trip to @snowmass  If you’re 12,837 1,067 112 9 22 0 9,907

9/16/2026 Some of fall's most iconic views are just around the corner, with peak 12,507 860 70 21 13 28 6,610

9/3/2026 If the mountains aren’t the treasure at the end of the rainbow, I’m not 11,772 595 74 6 18 0 7,992

9/21/2026  SAVE & SHARE: a fall colors road trip to @snowmass  If you’re 11,621 241 31 5 23 0 4,775

9/9/2026 Have you heard the big news? The Ice Age is coming back to 10,649 336 20 7 6 14 5,204

9/15/2026 The countdown to winter is here! In celebration of the coming season 9,502 333 29 22 3 11 5,400

9/25/2026 It’s September 25 and fall is in full swing in and around Snowmass 8,643 400 20 2 5 16 4,003

9/30/2026 Could this past weekend have been any better?! One night and two 7,160 426 31 7 4 8 3,145

9/19/2026 Fall colors and the first snow on Mt. Daly 5,794 295 25 0 2 5 2,598

9/8/2026 It’s September, aka Snowmass Balloon Festival Month Mark your 4,582 202 80 7 9 12 3,197

9/17/2026 We travel to @snowmass every year and always discover new activities 3,913 116 10 2 20 0 2,827

9/11/2026 The first leaves are starting to turn yellow and the air is getting crisp 2,524 113 11 1 5 3 1,897

9/18/2026 The best weekend of fall is almost here in Snowmass. Celebrate the 2,458 110 18 2 1 5 1,877

9/4/2026 Summer may not officially be over until September 22, but fall is 2,157 105 4 0 0 5 1,650

9/21/2026 WINTER FLASH SALE ALERT  Have you been waiting to knock 1,649 34 8 0 2 3 1,295

9/17/2026 Fall foliage update from Snowmass as of September 17, 2026  808 16 2 1 0 3 653



Paid Marketing Campaigns – September 2026

Source: Techint Labs

Traffic Source Impressions Clicks CTR CONV: All

Facebook 4,210,603 63,250 1.50% 599

The Trade Desk 1,520,383 2,093 0.00% 187

YouTube 923,455 319 0.03% 2

TikTok 427,330 9,944 2.33% 0

Reddit 281,683 2,311 0.82% 1,225

Google 93,848 10,651 11.35% 7,377

LinkedIn 70,255 5,041 7.18% 0

Colorado.com 1,308 1 0.08% 0

gumgum.com 21 0 0.00% 0

MNTN 0 0 0.00% 7



Guest Service Interactions
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Public Relations Metrics



Media Highlights
Media coverage highlights from September 2026 include: 

• 5280 Magazine's roundup of fun things to do in the mountains included the Snowmass Balloon Festival. Read here. 

• The Colorado Sun’s “Colorado’s Best” Reader’s Choice Awards featured Snowmass is a runner-up in the “Place for Summer Outdoor 
Activities” category. Additionally, both Snowmass Ski Resort and Viewline Resort Snowmass are runners-up in the "Hotel or Resort for 
Leisure” category. View the awards list here.

• Denverite included Snowmass' Oktoberfest in their roundup of Oktoberfest events. See here.

• Irish Times published a piece on Aspen and Snowmass, after the writer’s visit in July 2026. Read here.

• Mountain Town Magazine’s Autumn 2026 issue features a mountain biking piece, “Awesome Autumn Mountain Bike Rides”. Read here.

• Stylist.co.uk published a piece on Aspen and Snowmass as a result of hosting the journalist in July 2025. Read here.

• Yahoo Creators published a piece on planning fall foliage trips, featuring the Snowmass Balloon Festival. Read here.

• OK! Magazine (UK) published a story on Aspen and Snowmass as a result of hosting the writer in July 2026. Read here.

• Articles on the Ziegler Dig announcement:

• Aspen Daily News

• Aspen Public Radio

• Aspen Times

• OutThere Colorado

• Yellow Scene
Source: Snowmass Tourism Public Relations Report, September 2026 



Consumer Sentiment



American Travel Sentiment Study – Wave 111 

Source: Longwoods International 

*Survey fielded September 1-4, 2026; U.S. National Sample of 1,000 adults 18+
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Thank you!




